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Research-Posters.com is proud to be chosen as the preferred poster 
printing vendor by the American Public Health Association (APHA) for the 
sixth consecutive year.  Our poster prices (which are up to 33% less than 
FedEx Kinko's) include ground shipping to APHA's Annual Meeting & 
Exposition in New Orleans and storage until you are ready to present your 
poster.  No other poster printing service will allow you the convenience of 
having your poster waiting for you onsite at the APHA poster sessions.  
The hassle-free convenience of using our service will also help you avoid 
hidden charges (checked bag fees, hotel storage fees and receiving fees) 
that can occur by transporting your poster to New Orleans.  Using 
Research-Posters.com to print your poster will allow you the convenience 
you hope for while attending an out of town meeting and will give you the 
comfort of knowing that you will stay within budget by avoiding hidden 
costs that can arise.  

 
POSTER PICK-UP HOURS* 

(immediately next to the poster sessions) 
 

Sunday (11/16) . . . . . 2:00pm - 5:00pm  
Monday (11/17) . . . . . 9:30am - 5:00pm 
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Wednesday (11/19) . . . . . 8:00am - 9:30am 
 

* ANY CHANGES TO POSTER PICK-UP HOURS WILL BE PUBLISHED AT RESEARCH-POSTERS.COM/APHA 

 
Once you design your poster, all you need to do is order your poster at 
www.Research-Posters.com/apha for our first-class printing services and 
the convenience of picking up your poster onsite at the APHA 142nd 
Annual Meeting & Exposition in New Orleans. 
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CHARGED AT OUR NORMAL APHA RATES.  PLEASE CONTACT US AT 
SERVICE@RESEARCH-POSTERS.COM FOR ORDERS BEING SUBMITTED 
AFTER NOVEMBER 6th.  
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HOW TO USE THIS TEMPLATE  
 

CHANGING THE LAYOUT 
This template has several different column layouts.  Right-click your mouse on the template 
background and click on “Layout” to see different layout options.  The column widths in these 
preformatted layouts cannot be moved but advanced users can modify any layout by clicking 
on the VIEW menu and then on SLIDE MASTER. 

CHANGING THE COLOR SCHEME 
To change the color scheme of this template click on the DESIGN menu and then on COLORS. 
You can choose from the provided color combinations or you can create your own. 

USING PLACEHOLDERS 
To add text to this template, click inside a placeholder and type in or paste your text. To move 
a placeholder, click on it once to select it, then place your cursor on its frame and then click 
and hold as you drag it to its new location.  Resize the placeholder, if necessary. Placeholders 
for headers, text and graphics can be found below: 

HEADER PLACEHOLDER 
Move this preformatted header placeholder to the poster area to add another header. Use 
headers to separate topics or concepts within your presentation.  
 
 
 

TEXT PLACEHOLDER 
Move below text placeholder onto your poster to add a new text box. 
 
 
 

GRAPHIC PLACEHOLDER 
Move the below graphic placeholder onto your poster, size it first, and then click it to add a 
picture to the poster. 
 
 
 
 
 
 
 
 
 
 
 
 

IMPORTING EXTERNAL TEXT & GRAPHICS 
TEXT: Paste or type your text into a pre-existing text box or drag in a new text box from above.  
Move and/or resize it as you desire. 
PHOTOS: Drag in a picture placeholder, size it first, click in it and insert a photo from the 
menu. 
TABLES: You can copy and paste a table from an external document onto this poster template. 
To adjust  the way the text fits within the cells of a table that has been pasted, right-click on 
the table, click FORMAT SHAPE  then click on TEXT BOX and change the INTERNAL MARGIN 
values to 0.25 

REVIEWING QUALITY OF GRAPHICS 
Go to View on the menu bar, then choose Zoom, 200%. This is a good representation of what 
your poster will look like when printed. Scroll left, right, up, and down looking for “grainy” 
images that may need to be fixed and re-imported. 

SAVING YOUR WORK 
Click on the Office Button and  hover over Save As.  Choose the PDF or XPS option with 
standard publishing.  Name your poster file and submit the resulting PDF version of your 
poster with your order.  
 

 
Addressing Youth Tobacco Influences in the Retail Environment: 

From Data Collection to Policy Adoption 

While we have made good progress in reducing both adult and youth tobacco use, 90% of smokers 
begin smoking by the time they are 18 years old, and 3.9 million Californians still smoke(1). In  2011, 
the tobacco industry spent $605 million advertising and promoting tobacco products in California(2), 
with 90% of its marketing budget spent in the retail store environment(3). Exposure to tobacco 
marketing in stores increases tobacco experimentation and use by youth (4) and is more powerful than 
peer pressure(5).  Research also shows that the number of stores selling tobacco in a community can 
lead to higher rates of youth smoking.  Flavored non-cigarette tobacco products have become 
increasingly common and are available in a variety of flavors that appeal to children and young 
adults(6).  The U.S. Food and Drug Administration and the U.S. Surgeon General have stated that 
flavored tobacco products are considered to be “starter” products for youth and help establish 
smoking habits that can lead to long-term addiction(7). Electronic smoking devices and solutions are 
sold in dozens of flavors that appeal to youth, such as cotton candy and bubble gum(8). 

  

 
 

 

 

 

 

 

 

 

 

 

 

THE PROBLEM 

MAPPING STORE DENSITY AND LOCATION 

PROGRAM ACTION LOGIC MODEL  

In summer, 2013, in order to get a picture of what tobacco industry influences look like in Contra Costa County, Contra Costa 

Public Health’s Tobacco Prevention Program coordinated and participated in a statewide retail environment survey.  Questions  

about tobacco, alcohol and healthy foods were part of the survey, which was developed through the CA Department of Public  

Health, Tobacco Control Program.  Zip Codes were randomly selected for the survey, and locally over 300 of a total of 731 stores  

selling tobacco in the County were part of the sample for the Contra Costa Store Survey, including convenience, supermarket,  

liquor, tobacco, small market, discount, drug and big box stores.  The Survey was conducted by public health department staff,  

Community-based organization representatives, and youth and adult volunteers.  Stores that prohibited youth from  

entry or that required membership were excluded from the survey.  The Contra Costa Store Survey (1) findings confirmed that  

tobacco, alcohol and sugary drinks  is still being promoted to youth and that: 

 Over 80% of stores near schools in Contra Costa sell flavored (non-cigarette) tobacco products like 

“watermelon” and “tropical blast” flavored cigarillos and little cigars.  Many of these products sell for  

under a dollar, making them very attractive and affordable for youth.  

 Over eight in 10 stores sell packs of 5 or less of cigarillos/little cigars, and close to 70% of stores  

sell these products as "singles".  These products are also available very cheaply, making them affordable  

for youth.  Eighty-five percent of tobacco retailers sell the most popular brand of cigarillos for under $1. 

 Close to half of all stores in Contra Costa sell e-cigarettes.   The number of stores that are selling  

e-cigarettes statewide has quadrupled, from just over 10% in 2011 to over 45% in 2013.  The percentage  

of high school students who reported ever using e-cigarettes doubled between 2011 and 2012.  Many of  

these products are attractive to youth because they are relatively cheap and come in flavors like  

cherry-limeade and mint.   

 Seven in 10 stores in Contra Costa have exterior advertising for unhealthy  products like tobacco, 

 alcohol and sugary drinks.  This compares with 1 in 10 stores with exterior advertising for healthy items 

 including fruits, vegetables and non-fat/low-fat milk.    

 

(1) 2013 Healthy Stores for a Healthy Community (HSHC) Survey, California Department of Public Health.   

       www.HealthyStoresHealthyCommunity.com 

 

TOBACCO STORE RETAIL ENVIRONMENT DATA COLLECTION 

CITY POLICY OUTCOMES 

On September 15, 2015, The City of El Cerrito, CA adopted a Tobacco 
Retailer Licensing Ordinance that: 

 Prohibits sale of flavored non-cigarette tobacco products, including 
cigars, cigarillos, smokeless tobacco, pipe tobacco, hookah tobacco, 
snuff, chewing tobacco, dipping tobacco, bidis, blunts, electronic 
smoking devices and the nicotine solutions used in these devices, or 
any other preparation of tobacco that is flavored.  

 Prohibits sale of single cigars, small-pack cigars (Exception: single 
cigars priced over $5 each) 

 Prohibits self-service displays of all tobacco products, including 
electronic smoking devices such as e-cigarettes. Cigar Lounge 

 Prohibits new Hookah Lounges or Vape Shops 

Location requirements include: 

 No new tobacco retailers within 500 feet of schools, parks and other 
sensitive locations 

 No new tobacco retailers within 1000 feet of existing retailers 
 

El Cerrito is a city in Contra Costa County, located on the eastern shore of San Francisco Bay in 
California. According to the American Community Survey (2009-2013 5-year estimates), El Cerrito has a 
population of 23,862 (or approximately 6450 persons per square mile), of whom 49% are non-Hispanic 
Whites, 30.4% Asian, 12.4% Hispanic/Latino, and 9% African American.* El Cerrito is made up of 
10,142 households, with an average household size of 2.31 persons.  The median household income in 
2013 was $85,854. *Note: the Census Bureau asks about race and ethnicity in two separate questions, 
so numbers will not total 100%. 

 

LESSONS LEARNED 

 

 Data collected from the Contra Costa Healthy Store for a Healthy Community Store 
Survey was used throughout the campaign in many activities to demonstrate the issue 
of tobacco in the retail environment.  While “real product” displays visually highlighted 
the array of flavored tobacco products, electronic smoking devices, and pack size, the 
Store Survey results were also used in trainings, community presentations, 
policymaker meetings and public meeting testimony.   

 

 Since tobacco in the retail environment is a public health issue, local health 
departments are in the unique position of providing technical assistance and 
information to jurisdictions about the importance of policy to address these issues. 

 

 Local Health Departments can also play a collaborative role with city staff and 
policymakers.  Mapping specific issues for interested jurisdictions such as tobacco 
store location, and proximity to schools, parks and other youth sensitive sites can be 
provided by local health departments with the resource to do so.   Local Health 
Department staff can also provide technical assistance with planning for policy 
implementation issues. 

 

 

 

 

For More Information 

 

For more information on the Statewide Store Survey:   

www.HealthyStoresHealthyCommunity.com 

 

For more information on the Contra Costa Store Survey: 

http://cchealth.org/press-releases/2014/0305-Tobacco-Alcohol-and-Sugary-Drinks-Promoted-to-Youth.php 

 

For more information on the new El Cerrito Ordinance: 

http://www.el-cerrito.org/index.aspx?nid=925 

 

Denice A. Dennis, MPH, Tobacco Prevention Program Manager 
Community Wellness and Prevention Program 

Contra Costa Health Services 
597 Center Avenue Suite 125 

Martinez, CA  94553 
phone:  925-313-6825 

Denice.Dennis@hsd.cccounty.us 
cchealth.org/tobacco 

 

Presented at the 2015 Annual Meeting of the American Public Health Association, November 1, 2015. 

This Poster has been uploaded to the Conference Program Materials. 

Denice A. Dennis, MPH, Tobacco Prevention Program, Contra Costa Health Services, CA 

(1) Department of Health and Human Services, Substance Abuse and Mental Health Services Administration, Office of Applied Studies. Results from the 2013 National Survey on 
Drug Use and Health: Summary of National Findings.  Available at: http://www.samhsa.gov/data/sites/default/files/NSDUHresultsPDFWHTML2013/Web/NSDUHresults2013.pdf 

(2) Based on the 2011 Federal Trade Commission Report and California state estimate methodology used by Campaign For Tobacco Free Kids: 
http://www.tobaccofreekids.org/facts_issues/toll_us/california 

(3) U.S. Federal Trade Commission (FTC), Cigarette Report for 2007 and 2008, 2011, http://www.ftc.gov/os/2011/07/110729cigarettereport.pdf. FTC, Smokeless Tobacco Report 
for 2007 and 2008, 2011, http://www.ftc.gov/os/2011/07/110729smokelesstobaccoreport.pdf. Data for top 6 manufacturers only. 

(4) DiFranza, J.R., Wellman, R.J., Sargent, J.D., Weitzman, M., Hipple, B.J., Winickoff, J.P., Tobacco promotion and the initiation of tobacco use: assessing the evidence for causality. 
Pediatrics, 2006. 117(6): p. e1237-1248. http://pediatrics.aappublications.org/content/117/6/e1237.abstract%20(25  

(5) National Cancer Institute, The Role of the Media in Promoting and Reducing Tobacco Use: Tobacco Control Monograph No. 19, 2008, U.S. Department of Health and Human 
Services, National Institutes of Health: Bethesda, MD. http://cancercontrol.cancer.gov/brp/tcrb/monographs/19/index.html 

(6) U.S. Department of Health and Human Services. 2012. Preventing Tobacco Use Among Youth and Young Adults: A Report of the Surgeon General. Atlanta: U.S. National Center 
for Chronic Disease Prevention and Health Promotion, Office on Smoking and Health, p. 164, 205, www.surgeongeneral.gov/library/reports/preventing-youth-tobacco-use/full-
report.pdf; Morris DS and Fiala SC. 2013. “Flavoured, Non-cigarette Tobacco for Sale in the USA: An Inventory Analysis of Internet Retailers.” Tobacco Control. [Electronic 
publication ahead of print], http://tobaccocontrol.bmj.com/content/early/2013/08/08/tobaccocontrol-2013-051059.full. 

(7) Food and Drug Administration. 2011. Fact Sheet: Flavored Tobacco Products, 
www.fda.gov/downloads/TobaccoProducts/ProtectingKidsfromTobacco/FlavoredTobacco/UCM183214.pdf; U.S. Department of Health and Human Services. 2012. Preventing 
Tobacco Use Among Youth and Young Adults: A Report of the Surgeon General. Atlanta: U.S. National Center for Chronic Disease Prevention and Health Promotion, Office on 
Smoking and Health, p. 539, www.surgeongeneral.gov/library/reports/preventing-youth-tobacco-use/full-report.pdf. 

(8)Cameron JM, Howell DN, White JR, et al. 2013. “Variable and Potentially Fatal Amounts of Nicotine in E-cigarette Nicotine Solutions.” Tobacco Control. [Electronic publication 
ahead of print], http://tobaccocontrol.bmj.com/content/early/2013/02/12/tobaccocontrol-2012-050604.full; U.S. Department of Health and Human Services. 2012. Preventing 
Tobacco Use Among Youth and Young Adults: A Report of the Surgeon General. Atlanta: U.S. National Center for Chronic Disease Prevention and Health Promotion, Office on 
Smoking and Health, p. 549, www.surgeongeneral.gov/library/reports/preventing-youth-tobacco-use/full-report.pdf. 

 

Inputs 

Intermediate 

Activities/Outputs 

Short-term Long-term 

Outcomes 

CA Dept. of  
Public Health, Tobacco 

Control Section, 
Healthy Stores for a 
Healthy Community 

Campaign 
 

• Statewide Training 
• Statewide Media 

 
 

 

 
County Health Department 
Healthy Stores for a Healthy 

Community Campaign 
 

• Local Retail Environment 
Data Collection (in 
partnership with the 
Tobacco Prevention 
Coalition and 
community-based 
organizations) 

• Local Policy Maker Key 
Informant Interviews  

• Local Public Intercept 
Surveys 

• Local Mapping on 
Tobacco Retailer 
Locations 

 
 

Activities to raise 
awareness on: menthol 
& flavored tobacco 
products; access of 
tobacco products;  
advertising of tobacco 
products; and non-
compliance with no sales 
to minors  laws: 
• trainings for youth & 

Community Coalition 
• community 

presentations 
• Education and 

Information to City 
Staff and Policymakers 

Awareness by  
key policy makers  
and community 

Policies to restrict 
package size of 

cigars/cigarrillos 
Increase price  

of cigars/cigarrillos 

Reduce sale of menthol & 
flavored tobacco products 

Reduce accessibility of 
tobacco products 

Reduce exposure to 
tobacco advertising in and 

outside of stores 

Increase enforcement of 
local & state laws 

Increase in cessation 

Reduce Tobacco-
Related Health 

Disparities 

Reduce initiation 

Community Coalition 
Policy advocacy on: 
menthol & flavored 
tobacco products; 
access of tobacco 
products; advertising 
of tobacco products; 
non-compliance with 
local and statewide 
laws: 
• Advocacy Training 
• Letter Writing 
• Meetings with 

policy makers 
• public testimony 

 

Policies to restrict 
sale of menthol 

cigarettes 

Policies to restrict 
sale of flavored 

tobacco products 

Policies to  
reduce tobacco 
retailer density 

Policies to 
restrict retailers 

near schools 

Increase funding for 
enforcement of 
Tobacco Retailer 

Licensing 

Adapted from Healthy Stores for a Healthy Community 
Campaign Logic Model, CA Dept. of Public Health, Tobacco 
Control Program, 6/12/12.  Adapted by Contra Costa 
Tobacco Prevention Program, 
Contra Costa Health Services, 10/23/15. 
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